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  90% of kiwis aged 15 years+ use social media  

  81% of Kiwis use YouTube 

  79% use Facebook 

  46% use Instagram 







Myth that social media is ‘free’ 
actually “SWEAT marketing” 

 



What can you use social media for? 

  Increase brand awareness 
  To develop long-term relationships with your 

customers 
  Reward your customers with discounts 
  Offer deals on slow days 
  Makes it easy for others to share your content 
  Portal for feedback and reviews 
  Channel for responding to customer enquiries 

Snapchat: 255 million

Linkedin: 260 million

Twitter: 330 million

Instagram: 800 million

Facebook Messenger:  1.3 billion

WeChat:  980 million

WhatsApp:  1.3 billion

Youtube: 1.5 billion+ unique users

Facebook 2.167 billion





How important is it? 

Finding the Fundamentals 
 

1.  Should your business be on social 
media? 

2.  What networks should you choose? 

3.  How do you create a great profile? 

4.  What is the time commitment?  



Which Social Media Platform? 
  Where do your target markets hang out? 
  Are your competitors on there? 
  Keep it manageable - do you have the resources 
to support the platforms you want to be on? 
  Platforms that you experience the most traction 

Leading Social Networks in NZ 



88% of 
all Facebook 
advertising 

revenue 
comes from 
mobile ads

US$33.84 
billion

Facebook’s 
advertising 

revenue for 2017

15 million
active users $

3.5 million
daily users in New Zealand

73% of the  
total population

2.2 billion
monthly active Facebook users

42% 
of marketers report 

that Facebook is 
important to  

their business.

66%
MEN

76%
WOMEN

Gender 45-54 year olds
are the fastest growing  

demographic on social networks

47%
of Facebook users 

that ONLY login from 
mobile devices

1 Facebook Fan
reaches 200 word of  
mouth recommendation

2018 Facebook Users in NZ by Age Group�





1 in 3 NZ users say 
they purchase items from 

brands they follow on 
Twitter or recommended 

them to others

707
is the average number  

of followers

80%
of active users access the 

site via mobile a

Caitlyn Jenner  
 holds the record for rapidly 

acquiring 1 million 
followers, achieving the 

benchmark in just over 4 hours

Pop star Katy Perry 
has the most followed 

twitter account with over 

109 million
Police in Granada, 
Spain have Twitter 

handles on 
their uniforms

KEY STATS Twitter

3 million
active users in Australia

966,000
active users in 
NewZealand

  Make sure it’s complete 

  Accurate representation of your brand 
  Less formal than your website 

  Link to website and other channels 

Maximise Your Profiles:Complete All Sections 



Get Verified 



41%



Top Facebook 
Content for 

2017 – video 
‘how to 

organisational 
hacks’ 



Instagram is a photo sharing app; 
Linkedin & Twitter can share  

images and videos 



A Picture is worth a Thousand words 

Time Spent 



It all starts with a Strategy 

Social Media Strategy 
 
1.  Research your Competitors and Industry 

2.  Identify your Goals 

3.  Identify your Target Markets 

4.  Decide online voice & image 

5.  Plan content (calendar) 

6.  Assign Responsibility 

7.  Allow for staff training 

8.  Allocate a budget 

9.  Monitor and measure  





Assign Responsibility  



Content Calendar 
  Overview plan: start with the broader marketing 
initiatives (google docs) 
  Establish boundaries 
  Gather information now, research external events 
  Capitalise on photo/video opportunities 
  Create evergreen content 
  Holidays/Seasonal Influencers 
  Brain storm questions/problems your audience 
may have 
  Analyse past performance 

Restrain Yourself

 © Cre8ive 2014

Social Media Posts

Self-Promotion Good Content



Brand Your Imagery 

Leverage your Cover Imagery & Video 



Don’t Clutter Your 
Image nor Message 



Just because someone has 

“liked” your page doesn’t 

mean they’re necessarily 

going to see your updates in 

their Newsfeed. 



THE VALUE OF CONTENT IS

ZERO
UNLESS PEOPLE SEE IT & SHARE IT

- MARK SCHAEFER



BUT 
HOW?



How to get more engagement
Photos Native FB Videos

Posts ≤ 80 
characters Question???

100% more comments

53%  
more Likes

7 x more engagement 
as YouTube embeds

84% more  
click-throughs

104%  
more comments

66% more engagement

Post 1-4 x week

71% more engagement

?



Prove it with Testimonials or Quotes 

Online Reviews 

  88% of people are influenced by reviews 
and online comments 
  Respond 
  And quickly 
  Leverage your response 



Can Share to a Page 

UGC & Holidays/Festival Influencers 
 



82% of consumers say 
they would rather watch 

live videos than read 
social media posts. 







Examples of Emotional Connection 



Musée de la Grande Guerre 



Facebook Contest Rules 
  Can enter by liking or commenting on a 
POST 
  Can post on a page to enter or message a 
page 
  Cannot require to like a Page, share a 
post or tag a photo 
  Must include a line about FB not being 
responsible or connected in Ts&Cs 



Why Instagram? 
  Third most popular social media after 
Facebook and YouTube 

  Users are far more engaged than Facebook 
(15x) and Twitter users (20x) 

  More likely to see interactions with your 
Instagram users (although this is changing) 

  Instagram Stories 

Hashtags # 



  Business-oriented social networking service. 

  Participate in groups, answer questions, and 
post company updates on LinkedIn.  

  Having a strong LinkedIn profile for your 
company, complete with referrals, is a strong 
component in the brand optimisation mix. 

  Your photo should be a head and shoulders 

  Update your status frequently and consistently 

  Use images in your status updates 





  Customise your Twitter background and header. Great 
for conveying something about your brand and to 
distinguish you 

  Profile Picture – headshot or logo 
  Twitter bio – sentences to describe you or your 

business and include a link to your website where 
visitors can learn more. 

  Keep Tweets short and sweet (under 100 characters) 
  Use hashtags (maximum 2-3) 
  Experiment with video 



Generation Z 
  Oldest Gen Zers are 23 

  175 million monthly active users, 81% female 
  Virtual notice board (pinboard) 
  Board is a collection of pins around a topic 
  Ideal for highly visual organisations: designers, 
wedding planners, tourism operators 
  Average time spent per visit 14 minutes 
  Median age of a Pinterest user is 40, however 
majority of active pinners are below 40. 



In God we 

trust.

All others 

bring data.
W. Edwards Deming 

Statistician



Social Media Guidelines for Staff 

2018 Key Takeaways 
  Have a strategy & create a likeable 
personality for your organisation 
  Join the conversation 
  Branch out to other platforms 
  Use video 
  It’s about what you post, not how often 
  Mobile-friendly 
  Experiment (content & channels) 
  Pay to play 
  Monitor 



END

Thank you!

Connect with me
cre8ive@cre8ive.co.nz

Training website
www.getsocial.nz

Facebook page
fb.com/cre8ivemarketingNZ

Twitter
@PhilippaCrick


