What Does ' '

Social Media
Hold for
" Businesses?

cre8ive

Speaker Philippa Crick

Director of Cre8ive Marketing, a digital marketing
agency and Founder of Get Social, empowering
businesses to use social media more effectively.
Philippa bring brands to life in print and on screen. With a
clear focus on strategy and design, she believes attention
to detail makes the difference between good design and
great design.

” ﬁ Philippa is also Certified with Google Adwords which
o e is a professional accreditation that acknowledges her
Philippa Crick proficiency in all aspects of AdWords.
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Expert Consultant Director Strategist Developer Manager Trainer Storyteller
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www.getsocial.nz/APPNZ
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= 90% of kiwis aged 15 years+ use social media

= 819% of Kiwis use YouTube
= 79% use Facebook

= 46% use Instagram
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C’L One message before Social Media...
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Myth that social media is ‘free’
actually “SWEAT marketing”

cre8ive
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What can you use social media for?

= |ncrease brand awareness

» To develop long-term relationships with your
customers

» Reward your customers with discounts

= Offer deals on slow days

= Makes it easy for others to share your content
» Portal for feedback and reviews

= Channel for responding to customer enquiries

cre8ive
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You

— WhatsApp: 1.3 billion

° — Facebook Messenger: 1.3 billion
_ WeChat: 980 million

@ _ Instagram: 800 million

[ (= | - Twitter: 330 million

m - Linkedin: 260 million

ijg Snapchat: 255 million

Youtube: 1.5 billion+ unique users
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INSTAGRAM
15 MINUTES

of time spent

on social media
is via mobile
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How important is it? -

cre8ive
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Finding the Fundamentals

1. Should your business be on social
media?

2. What networks should you choose?
3. How do you create a great profile?

4. What is the time commitment?

cre8ive
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Where do your target markets hang out?
Are your competitors on there?

Keep it manageable - do you have the resources
to support the platforms you want to be on?

www.cre8ive.co.nz © cre8ive 2018
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Which Social Media Platform?

Platforms that you experience the most traction

Share of population
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Leading Social Networks in NZ
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3.5 million

daily users in New Zealand

7 30/0 of the

total population

15 million

active users

Gender

66 762

MEN WOMEN

670 000

US$33.84
billion

Facebook's

advertising
revenue for 2017

that Facebook is
important to
their business.

45-54 year olds

are the fastest growing
demographic on social networks

2.2 billion

monthly active Facebook users

2018 Facebook Users in NZ by Age Group

850 000

47

of Facebook users
that ONLY login from
mobile devices

88% of

all Facebook
advertising
revenue
comes from
mobile ads

1 Facebook Fan
reaches 200 word of

mouth recommendation

280 000

24/09/18
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Photo trumps video, with

36% more

O likes on average

2 million photos
shared daily

i@@@

5]
85%
of users are younger
than 45 in NZ

: 58 x higher
i engagement per
i post than Facebook
i and more than

: 120 x higher
an Twitter ’

i us0$3.64 bllllun  Females

E maobile ad revenue

i for2017

1 expected to double :

i in2018 Males

KEY STATS ([l Tube

/3' 348 million | 80utof 10

active users in N2 : video

platforms to
live TV

15 million | ame«5 billion

active users in Australia

videos are watched on

Youtube everyday

3.25 billion

views are
on mobile :
devices

i videosgenerated ! s the total number of
: over 1billionviews : hours of video watched
: each month

24/09/18
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KEY STATS

)966.000

active users in
NewZealand

3 million

active users in Australia

1 |n 3NZuserssa\/

they purchase items from :

brands they follow on
Twitter or recommended
them to others

Pop star Katy Perry ’
has the most followed : 707
twitter account with over

109 million

is the average number
of followers

Police in Granada,
Spain have Twitter
handles on
their uniforms

Caitlyn Jenner
holds the record for rapidly

acquiring 1 mi I I ion of active users access the
followers, achieving the : site via mobile

: benchmark in just over 4 hours :

Maximise You

r Profiles:Complete All Sections

GENERAL STORY
caegory  Web Designer Edit
Namoe  Cro8ive Marketing Edit , e
Ccro8ivemarketingNZ Ean “ : —

HOURS

Open Now 900 AM - 500 PM «

BUSINESS INFO

O Business Detals

Parking Stroet parking

F Edit Start date

0 Edit business types
ADDITIONAL CONTACT INFO
(2 craBiveticreBve.conz

O nip/Avww creBeve.co nz/

| o hitne/Awitter eom/PnilineaCrick

\ SOCIAL MEDIA
TRAINING

Why Choose Cre&ive

Let's build youir sticcess story - grow your busitess
with digital marketing tailored to your business, We
are a lending Digital Marketing Agency based in
Dunedin, providing inspired Online Marketing

solutions for all types of business
Our expertise covers

branding

design

strutegy

custom websites

See Moty

24/09/18
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Get Verified

Page Inbox Notilicaticns gt Publshing Toola A Canter

O General Page Visbaty
& Messagng Page VerfNcation .
Vishior Posts
Ean Page
Audience Optienization for
= Post Altrbution Posts
W Notfications Mersases
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41%

will unfollow a
brand that doesn’t

share relevant
information

FACEBOOK POSTING STRATEGY, THINK:

ENTERTAINMENT
&
EDUCATIONAL

“EDU-TAINMENT"

cre8ive
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Top Facebook
Content for

2017 — video
‘how to
organisational
T hacks’
cre8ive
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Visual content has taken over
our social media feeds

of social media is
made up of images

‘ﬂ'ﬂx’ﬁ#
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Instagram is a photo sharing app;
Linkedin & Twitter can share
images and videos

Park ot 26
. ¥ you patepated i Owr OO My et Surdny and you N st S g you
W] B 13 WY - amad NIl R ADEOAT GO OF rter 0N B
Quserstown Pas Saution Facetook Sege Dy Monday 26 Fed d & Chance 18 wn (reheve e telbve s
148 3 vaxchers from Frane s Latery

How Important are Visuals?

60k

90% |

of information We process visuals Text is processed
sent to the brain 60,000 x faster in the short-term
is visual than text memory, visuals in
the long-term

About 40“/0 of people respond better to visual information than text

mg www.creBive.conz @ creSive 2018
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A Picture is worth a Thousand words

T‘

Ime Spent

Analysing and
Reporting

s~ 60%

Planning

Executing

resiv
E,mgn;,m;ﬁ www.creBive.conz © cre8ive 2018
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It all starts with a Strategy

cre8ive
www.cre8ive.co.nz © cre8ive 2018

Social Media Strategy

Research your Competitors and Industry
Identify your Goals

Identify your Target Markets

Decide online voice & image

Plan content (calendar)

Assign Responsibility

Allow for staff training

Allocate a budget

© ©® N o 0 A~ w Db

Monitor and measure

cre8ive
www.cre8ive.co.nz © cre8ive 2018
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Know your Audience:
Who/Where are they?
What is their personality like?
How/Where do they consume?

How/Where do they engage?

24/09/18
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Assign Responsibility

24/09/18
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Content Calendar -

@ Overview plan: start with the broader marketing
initiatives (google docs)

@ Establish boundaries

@ Gather information now, research external events
@ Capitalise on photo/video opportunities

® Create evergreen content

® Holidays/Seasonal Influencers

@ Brain storm questions/problems your audience
may have

Analyse past performance

cre8ive
www.cre8ive.co.nz c© gre8iver2018

Restrain Yourself

Social Media Posts

@ self-Promotion @ Good Content

© Cre8ive 2014
cre8ive
www.cre8ive.co.nz © cre8ive 2018
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Brand Your Imagery

Ioutts e Crelive Marketing

iy Bnn Owicous Crchan & Vegetetee Shewers. A prety s werant Marketing i & Comenitmant b contirul FRovation and Seiverny vakas
Sarbeoue 030 P scerry e shewers * water Nels 10 preverd ee 10 the market - €3 40 0rQong process. * May v force e with you *
g on T Dartegee

[ sy U JOURNEY
(57 Y DESTINATION.

CHOBSE - . ’
v WELLNESS _—
a-

cre8ive
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Leverage your Cover Imagery & Video

Thank you for supporting
Daffodil Day 2018

Cancer Soclety
Otago & Southland

() Camcar saciony "‘Nz
Cancer Soc / Daffodil Day

Soclety Principal Sponsor
Otago & Southiand -
Division Inc.
Ccarcenacietyctagamon
Dl

WUk | D) Pt | 8 SR m © 5o Mensage
Home

cre8ive
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Stirling Sports Dunedin
September 21 at 1:16 PM - @

The NEW Women's #FILA Disruptor in ‘Wood Rose' has finally hit the

shelves &

cre8ive
www.cre8ive.co.nz © cre8ive 2018

Don’t Clutter Your
Image nor Message

Great News

As of Monday 2nd January 2017
we're back whale watching!

FOR MORE INFORMATION PLEASE CONTACT OUR
CUSTOMER SERVICE TEAM ON res@whalewatich.co.nz
or freephone 0800665121 FOR AN UPDATE ON OUR
NEW TOUR SCHEDULE!

é whalewatchkaiours Fallow

198 fkes

whalewatchkalkours We 00 30 excited 1o
e Dack out whale waching as of Monday
2nd Jon 2017 Ploase contact owr Customer
service team foe more info. Fkalkoumn
Swhalewatching fnzmuntco Fpermwhale
Fupportkakourn Foskahakakowrn

anitaservass Grest newy!

weedramfamnm We saw you out lesting the
boat today, ooks sweet ns

kymmE8 @whopper2h

purto_f whalewntchikakourn so hapgy
for you! Wish you all the best, it was the
most amaring xporience of my whoie el
-

B At I T

Log n

24/09/18
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FORTUNE
THEATRES®

FORTUNE
THEATRE <2

. NOW

LAYING

“Ml 21!.,

TIEIASAnTEr WwWw.creBive.co.nz  © credive 2018

Just because someone has
“liked” your page doesn’t

mean they’re necessarily

going to see your updates in

their Newsfeed.

24/09/18
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facebook

“Posts from friends are going
to be prioritised. Page posts
will be demoted.”

=_o

THE VALUE OF CONTENT IS

UNLESS PEOPLE SEE IT & SHARE IT

25
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Engagement P
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How to get more engagement

Photos Native FB Videos

53% 104% 84% more

more Likes more comments click-throughs

7 X more engagement
as YouTube embeds

de - % >

Posts < 80
characters

®» 6 6

66% more engagement 100% more comments 71% more engagement

Question??? Post 1-4 x week

True or False?

We are trialling Pig hearts
two new have been

hoodie styles used in
for kids - human heart

which one do transplants?
you prefer?

What is your favourite
Summer Fruits flavour?

Strawberry
Pineapple
Mixed Berry

24/09/18
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Prove it with Testimonials or Quotes

vire Crolive Marketing .wmm

1o puttng B g lcches o0 My Soosd Mects Overview presentation Havm pou MGt et o o FRET mourtan e roe Srougn
rorow T vercargd ana one of Te sices 4 1 hoHEgrT the Quesrmtonn Pan Sumon ™

PPOOMINCO D MEEIIING yOur Mg 1aCTCs - Ove the quots 10 THE % 2 9NCH § e SPROMSTY T SIPINEICE GRICTICY ETheace B
rerdoecn 17y metsage! - Prdioga, Dvector vows of P Shotuver and Kawarsy fvers Som & St Sorgectve

More 100 ard th mgater

P CmETe8 STwlva €5 T2 St 32

__.4

Fantastic day out with this
MARKETING ride. Thank youi%o the fand
WITHOUT DATA owners for allowing us to
is like driving with your do this. Looking forward
EYES CLOSED to it again next year

Doy Tl - Goynor
CreBive Marketing © tedtiomay| O CIE8IV

Online Reviews

= 88% of people are influenced by reviews
and online comments

= Respond
= And quickly
= Leverage your response

cre8ive
www.cre8ive.co.nz © cre8ive 2018
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Can Share to a Page

.. Crulive Markeling shamd & post
" Puisihe ty Prpos CRcs it v < ()
Always good o get leedback 10 arsuie we o on the right irack!
. [ Crafieen Marustvy - @5
14 by

cradive §

LIS

cre8ive
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UGC & Holidays/Festival Influencer

MR
. The Naturst Deodorsnt Co.

Happy Halowsen Som The Natural Dsodorart Co. tearm! Enter "traat’ st
chechod Betors madrught and we'll RCuas & Kile et with your et
Prlryheat el Wiowee

il rmwaete oy HEREHIYS Litimale Chadotate Rewwnssi!
Thiris yo 1a Radbik freem Tichling Palatiry for the recipa’
et | J Birue gal TTRRCIE bk i
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By 2019,
Cisco predicts
that videos
will make up

S0 % of all
internet traffic
worldwide.

cre8ive
www.cre8ive.co.nz © cre8ive 2018

82% of consumers say
they would rather watch

live videos than read
social media posts.

30



Afow cxira kisses Qo a Jong way, espocialy on Mother's Day! Wudenty $om Otega Polylechrs show you how 15 crasin the itmate

nacoyMothersDay

]

cre8ive

.ouwmm
Loowing forwmet 10 & few Qames Of Dackynsd Cricket s surmener? Walch as

Dackyard OOkt ExDenence and teach P CRag0 Vols & lew essons! For
MOore PO Vigt M Sewn 0D s e Sowts

'o.—\.--' 30 \ht “we Lacrge
n-n—w-»v -

VIErAaSanen www.cre8ive.co.nz © cre8ive 2018
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, Cre8ive Marketing

)l

Do you want your website up the search engine rankings? Have you heard
of SEO (search engine optimisation)? At CreBive we make sure your website
has a solid foundation in SEO - what 1o know more about what this is?

Watch our video.

900.gVE40EP)
Search Engine Optimisation:
explained by cre8ive
Search Engine Optimisaton or SEO Optimise your
Web Presence with 'S Engine Optir lon' A
technique used 1o increase a website's visiility and. ..

& Like & Comment ~» Share v
cre8ive

VErASanen www.cre8ive.co.nz © cre8ive 2018
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What Makes Content Shareable?

24/09/18
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Examples of Emotional Connection

GIVE THE BRAZILIAN
GOVERNMENT A
YELLOW CARD

cre8ive
www.cre8ive.co.nz © cre8ive 2018

B

B eyl e

” Aaveba Zoo
= Remembering the greatest Wildlife Warrior gy Brvetay 15 our wordertu Dertal inrse Jevear Thars, you or
that ever lived. His legacy will carry on T I e T ey

L W Aoemtratons INAseyUe TSty Soer i Puesioert

cre8ive

VIErAsAnTEn  Www.cre8ive.co.nz ©cre8ive 2
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Are you obsessed
with the right things?

o>

BREAST CANCER
FOUNDATION

cre8ive

VIErAaSanen www.cre8ive.co.nz © cre8ive 2018

Musée de la Grande Guerre

Attracted 50,000 fans in just two weeks as well as 7,500 shares and 6,500 comments
cre8ive

VErASanen www.cre8ive.co.nz © cre8ive 2018
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Annoying Actions Brands Take on Social Media
Q2 2016

57.5%

B Posting Too Many
Promotions

B Using Slang and Jargon

B Not Having Any Personality
on Their Accounts

Bl Trying To Be Funny When
They're Not

B Not Replying To My
Message

PERCENTAGE OF RESPONSES

sproutsocial

o NV

= . .
VIErAaSanen www.cre8ive.co.nz © cre8ive 2018

Facebook Contest Rules
= Can enter by liking or commenting on a
POST
= Can post on a page to enter or message a
page
= Cannot require to like a Page, share a
post or tag a photo

= Must include a line about FB not being
responsible or connected in Ts&Cs

cre8ive
www.cre8ive.co.nz © cre8ive 2018
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Why Instagram? -

= Third most popular social media after
Facebook and YouTube

» Users are far more engaged than Facebook
(15x) and Twitter users (20x)

= More likely to see interactions with your
Instagram users (although this is changing)

» |[nstagram Stories

cre8ive
www.cre8ive.co.nz © cre8ive 2018

e 4

ashtags #

. Add tags to your images
v Like on Twitter
v # 'hashtag' symbol.

Getting zome pump on #leguday! #workout #fitnes:

cre8ive
www.cre8ive.co.nz © cre8ive 2018
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© Instagram & O 2
theprintroomnz BEEN BN -
}%ENT 386 posts 5,046 followers 1,243 following
Rnn" The Print Room | NZ NZ's Most Loved Screen Print & Embroidery Business. Let's
talk! hello@theprint-room.co.nz
bit.ly/2802ts4
Instagnam
polymtl = rotow
Polytechnique Montréal Page officielie de Polytechnique Montréal, Identifiez vas
photos avec #polymt! ou Epolymitl www.polymtl.ca
116 poss 848 followers 447 following
cre8ive
www.cre8ive.co.nz © cre8ive 2018

= Business-oriented social networking service.

= Participate in groups, answer questions, and
post company updates on LinkedIn.

= Having a strong LinkedIn profile for your
company, complete with referrals, is a strong
component in the brand optimisation mix.

= Your photo should be a head and shoulders
= Update your status frequently and consistently
= Use images in your status updates

cre8ive
G A BTN S

www.cre8ive.co.nz © cre8ive 2018
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Elizabeth Maloney « 3rd

Regional Quality Manager at Fonterra
Fonterra

cre8ive
www.cre8ive.co.nz © cre8ive 2018

Philippa Crick
Leveraging Cohesive Digital Marketing Strategies: Web, SEO, Social Media,
Adwords, Facebook Marketing & Email Marketing
Creative Advertising Ltd « De Rochebelle, Quebec
Otago & Southland, New Zealand « 462 &

2
Susan James N
Coaching for Entrepreneurs - My Clients Have Results
Santa Rosa, California  Professional Training & Coaching

Curront Susan James Coach, A Stan Up Specialsts Group -Onlne
Network for Entrepreneuwrs, Intemational Coaching Network
Yoga Studio Mexico, Humer Management, Inc., Consuling
Alkance

Education  Audience Bulang Master Class

CrE m Send Susan InMall - ‘,‘383

24/09/18
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Customise your Twitter background and header. Great
for conveying something about your brand and to
distinguish you

Profile Picture — headshot or logo

Twitter bio — sentences to describe you or your
business and include a link to your website where
visitors can learn more.

Keep Tweets short and sweet (under 100 characters)
Use hashtags (maximum 2-3)
Experiment with video

re8ive

Tweets with images received 150% more retweets.

Retweets

With images Without images

= buffer

24/09/18
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Generation Z -

= Oldest Gen Zers are 23

cre8ive
www.cre8ive.co.nz © cre8ive 2018

o, .

= 175 million monthly active users, 81% female

= Virtual notice board (pinboard)
» Board is a collection of pins around a topic

» |deal for highly visual organisations: designers,
wedding planners, tourism operators

» Average time spent per visit 14 minutes

= Median age of a Pinterest user is 40, however
majority of active pinners are below 40.

cre8ive
www.cre8ive.co.nz © cre8ive 2018
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Social Media Guidelines for Staff

cre8ive
www.cre8ive.co.nz © cre8ive 2018

2018 Key Takeaways -

= Have a strategy & create a likeable
personality for your organisation

= Join the conversation

= Branch out to other platforms

= Use video

» |[t's about what you post, not how often
= Mobile-friendly

» Experiment (content & channels)

= Pay to play

= Monitor

cre8ive
www.cre8ive.co.nz © cre8ive 2018
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Thank you!

Connect with me
cre8ive@creS8ive.co.nz

Training website

www.getsocial.nz

Facebook page .
fb.com/cre8ivemarketingNZ

Twitter
@PhilippaCrick

cre8ive _
WWW.Ccre8ive.co.nz © cre8ive 2018
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